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Abstract

This article examines the role of PR campaigns in the implementation of state reforms during
the era of digital transformation. The study highlights how digital communication tools, social
media, modern mass media, and governmental communication policies contribute to
strengthening transparency, openness, and public engagement in governance processes. The
findings demonstrate that well-designed PR strategies significantly enhance the effectiveness
of state reforms and help build trust between the government and society.
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INTRODUCTION
In recent years, digital transformation has dramatically reshaped the mechanisms of
governance, communication, and public interaction. Governments around the world are
increasingly adopting modern information technologies to improve transparency,
accessibility, and the overall effectiveness of state reforms. In this context, public relations
(PR) campaigns play a crucial role as a bridge between governing institutions and society.
Effective PR strategies help ensure that ongoing reforms are properly communicated to
citizens, stakeholders, and the international community. They also contribute to building
trust, countering misinformation, and increasing public participation in the reform process.
Therefore, understanding the functions and significance of PR campaigns in the digital era is
essential for achieving sustainable socio-political progress.
This research aims to analyze the role of PR campaigns in supporting state reforms in
Uzbekistan and other countries undergoing digital transformation. It also assesses the
effectiveness of digital communication tools used by government structures.

MAIN PART

1. The essence of PR campaigns in public administration

A PR campaign is a planned communication activity aimed at shaping public perception,
maintaining reputation, and ensuring mutual understanding between an institution and its
audience. In the public sector, PR aims to:
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- explain the goals and expected outcomes of reforms,

- increase citizens' awareness of government programs,

- encourage participation in socio-political processes,

- strengthen trust in state institutions.

During digital transformation, these tasks become even more significant, as public
expectations for open and fast communication grow rapidly.

2. Digital transformation as a new stage in governmental communication

Digital transformation in public administration includes:

- the use of e-government systems,

- online platforms for public services,

- digital databases,

- artificial intelligence tools,

- social media communication.

These innovations simplify access to information and reduce the communication gap between
government and citizens. PR campaigns integrated with digital tools allow governments to
deliver messages more accurately and quickly.

3. The role of social media in PR campaigns

Today, platforms such as Telegram, Facebook, Instagram, YouTube, and X (Twitter) serve
as the primary sources of information for many citizens. Government agencies, ministries,
and PR centers actively use these channels to:

- publish official statements,

- respond to public questions,

- provide real-time updates about reforms,

- combat fake information,

- organize awareness campaigns.

Social media enhances interactivity and allows institutions to measure public reaction
instantly through comments, views, and analytics.

4. PR campaigns and transparency of state reforms

Transparency is a key principle in modern governance. PR campaigns ensure this by:

- presenting clear explanations of reform strategies,

- sharing progress reports and statistical data,

- providing access to government decisions,

- involving experts and media representatives in discussions.

When reforms are communicated transparently, society is more likely to support them,
reducing resistance or misunderstandings.

5. Challenges facing PR campaigns in the digital era

Despite progress, several issues remain:

- the spread of misinformation and fake news,
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- low media literacy among some citizen groups,

- cyberthreats and data security problems,

- unequal access to digital technologies in rural regions,

- lack of professional PR specialists in certain institutions.

These challenges demand the development of advanced communication strategies and
continuous professional training.

6. Case of Uzbekistan: digital reforms and PR strategies

Uzbekistan is actively implementing large-scale reforms in:

- public administration,

- economy,

- education,

- healthcare,

- judicial and legal systems.

Government PR centers, press services, and official media platforms have been significantly
modernized. Telegram channels of ministries and press conferences of the President’s
Administration have become important communication tools. The adoption of the "Open
Data" platform and "E-government” also demonstrate the integration of PR into digital
governance.

These measures have helped increase public trust, improve transparency, and strengthen the
dialogue between the state and society.

CONCLUSION

PR campaigns are an essential component of successful state reforms, especially in the era of
digital transformation. They enable the government to effectively communicate reform
objectives, maintain public trust, and foster citizen engagement. Digital communication tools,
including social media and e-government platforms, have significantly improved the outreach
and effectiveness of PR strategies.

For maximum impact, PR campaigns must continue adapting to technological advancements
and societal needs. Governments should invest in digital literacy, expand access to
communication technologies, and train professional PR specialists. By doing so, they will
ensure more efficient, transparent, and citizen-centered reform processes.
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